media production in the public

health department

anyun chatterjee
4-22-22



richland public health - department of community health and prevention sciences, christmas 2019

T




|~ COMMERGIAL

<(\}§?é?il?.?fsamz
Free Health

Screening

Blood Pressure i |
Blood Sugar L -
Anemia
chnlesleml $121

Bubhc Health

Prevent. Promote. Pr

health communication campaign material examples from my time at RPH
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another health comm example from my time at RPH


https://docs.google.com/file/d/1cnosYN3YjPcfl6LhrVgaq5i-pkGNLSpC/preview

were my efforts actually

persuading people?

and why would that matter

anyways?



persuasion < production

exploring Critical Public Health led
me to the realization that to
understand persuasion, we also

need to understand production



Traditional Integrative Theory Rhetoric of Health

(Socratic) Rhetoric of Digital Rhetoric & Medicine

Theory
Who is this for? Speed Underlying assumption

of empirical fact

What's the purpose? Reach
What happened? Is it

What's the format? Interactivity important? How do we

define what happened?
What's the context? New characteristics

Theory of Digital Rhetoric of Health

The construction of significance
Generational Aesthetics

Timing




the plan

Interviews

Archiving

Interview Analysis

Archive Analysis

Identify Theoretical

Constructs

16 public health
department employees
and 4 media company

employees

- describe the process of
creating [campaign]

- what sorts of personal
beliefs were brought into
the room?

- how did you decide on

the appropriate channels?

Collect graphics, videos,
websites, and social
media posts (FB, Twitter,
Insta, YouTube, etc.) from
the campaigns discussed

with the 20 interviewees

Use grounded theory to

analyze interviews

Research Question

How does digital media
production take place in
public health
departments, especially
when dealing with public
health issues like
marijuana use and

safety?

Using traditional
rhetorical constructs like
“who made this?” “who is

the audience?”

Using digital rhetoric
constructs like “how did

people interact?”

Using Stasis constructs
like “how was significance

conveyed?”

Build a Theory of Digital
Rhetoric of Health:

How does an understanding
of this media production
process inform the creation
of a new Theory of Digital

Rhetoric of Health?

T



a video from the 2018 “Responsibility Grows Here"” campaign by Colorado’s health department
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https://docs.google.com/file/d/1zq3EnKsD4w0FcE-QaaiBWeg76bcy30rA/preview

relevant citations

Henderson, L., Hilton, S., & Green, J. (2021). Media Analysis and Public

Health: Contemporary Issues in Critical Public Health. Routledge.

Hite, A., & Carter, A. (2019). Examining assumptions in science-based
@ o n io n te C h n i q U e policy: Critical Health Communication, stasis theory, and Public Health

Nutrition Guidance. Rhetoric of Health & Medicine, 2(2), 147-175.
https://doi.org/10.5744/rhm.2019.1009

find me on twitter and insta for more Leach, J. (2000). Rhetorical analysis. Qualitative researching with text,

image and sound, 207-226.

Zappen, J. P. (2005). Digital Rhetoric: Toward an integrated theory.
Technical Communication Quarterly, 14(3), 319-325.
https://doi.org/10.1207/s15427625tcq1403_10



