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channels of mobilizing 

information



 “People who stick to their own 

kind are likely to be wary of 

strangers. They will not take the 

risks involved in trusting people 

they do not know”

 Uslaner, E. M., & Conley, R. S. (2003). Civic Engagement and Particularized Trust: The Ties 

that Bind People to their Ethnic Communities. American Politics Research, 31(4), 333. 

https://doi.org/10.1177/1532673X03031004001

 Pew Research Center. (2014, October 21). Political Polarization & Media Habits. Pew 

Research Center’s Journalism Project. 

https://www.pewresearch.org/journalism/2014/10/21/political-polarization-media-habit
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2020 ANES Dataset Demographics Politically homophilous programming



R2 = -0.079, p<0.05

n=1757



R2 = 0.046, p<0.05

n=1494



R2 = 0.026, p<0.05

n=1494



“Facebook use is quite diffuse across the population and people use it 

very differently. Some may use it to cultivate larger and more diffuse 

networks, others interact in small networks. The very different uses of 

Facebook may explain the divergent findings in this field of research.”

Boulianne, S., Koc-Michalska, K., & Bimber, B. (2020). Mobilizing media: Comparing TV and social media effects on protest mobilization. 

Information, Communication & Society, 23(5), 654. https://doi.org/10.1080/1369118X.2020.1713847

future research will consider the diverse 

affordances of the web, and the specific 

media behavior of political moderates
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